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Predgovor

2YLP SXWHP aHOLP VH ]DKYDOLWL VYLP SURIHVRULPD ¢
JRGLQH XODJDOL VYRM WUXG L YULMHPH NDNR EL QDP SL
YHOURM PMHUL SULSUHPLOL ]D LFOVRDN ONNRHVQLL 0K SRIHGR Y Q R
Posebno se zahvaljujem mentoru dr. sc. lgoru Klopotanu koji mi je kroz posljednje trenutke
VWXGLUDQMD ELR YHOLND SRPRU L SRWSRUD SULOLNRP SL\

=DKYDOMXMHP VH VYRMRM R E L Wa¢jeQrMemeN RavidkakbBi Q HV HE L
PL RPRJXULOL L RODN&aADOL VWXGL WBQMBD WHONVRLYMHIU L] B KIHLY(
NRQVWDQWQH SRPRUL L SRGUANH QH ELK ELR QL EOL]X VD
pred mene postavljeni tijekom protelBegodine. Zahvaljujem se i kolegama koji su ostauvil
VYRM WUDJ X SLVDQMX RYH SULpH DOL L SURIHVRULPD V
proteklih godinaa NRML VX VYRMLP UDGRP SRGLJOL 6YHXpLOLaAWH
XQDSUHYLYDWL



6DaAaHWDN

, QWHUQHW PDUNHWLQJRP SRVWXSQR VH LVWLVNXMH
REOLN PDUNHWLQJD 5D]OLpLWH SODWIRUPH L QDpLQL C
preuzimaju suvremeni svijet u kojem vlada tehnologija. Usporedno s razveferlogije
ubD]YLMDMX VH L WHKQLNH PDUNHWLQJD 1D LQWHUQHWX S
KRMLPD VPR VYDNRGSREXQR ALDORAMMQAIQID QD GUXAWYHQLP
web ssUDQLFD ]D WUDaL QDFH D RILhD aiciba) Bmay Widwketinga,
PDUNHWLQJD VDGUaADMD L VO 6YDND RG WLK WHKQLND QR
poslovanju se jedna na drugu i nadovezyil GQD RG WHKQLND NRMD VH SURE
MHVW PDUNHWLQJ VDG UpuM Bvih ol D bh & ap@iditentel
PDUNHWLQJD 1R VYDNL REOLN VDGUADMD QLMH XMHGQR L
D XSUDYR UH N&eRa@QidgNDBEIUMDMD SRGX]JHUX VWYRULWL ED]X
UH VH VDPL RWOUDWLIXX @GRYRVWLPD L GRGDWQLP LQIRUPL
QDMXVSMHEQLMH REOLNH PDUNHWLQJD VDGUADMD XEUDN
PUHADPD D VDY MH VDGUAaDM QD MHGQRPweEhVsHaviidox PR JIX U
QHNRJ SREBXJHIDJORJD YHULQD SR@GXtHUIBDGDYWNMR MWD NUDN
korisnicima komuniciraWL SXWHP VO X & E § @ luKskibpluEradaVgrdvedghd-je i
LVWUDALYDQMH NRMLP MH DQDOL]JLUDQD XSRWUHED PDUNH
za250d100p& X]HUD V QDMYHURP RVWYDUHQRP GRELWL X 5HSXI

.OMXpQH ULMHpL PDUNHWLQJ LQWHUQHWbsvahiGUADM WHKC



Abstract

Internet marketing graduallynakes the traditional form of marketing loséd's
importance Different platforms and new ways in which people can communicate slowly take
ove the worldwhich isruled by technologyDevelopment of technologi followed by a
delevopment ofmarketing techniqued here's a number of varioumsarketingtechniqueson
the internetwhich we are daily expose, such as social media marketirggarch engine
optimization advertising on various web sites,- enail marketing, content marketingtc
Each of these techniques carries a degree of importaneecimmpany and in busineey
are often useascombined. One technique that comeghes most importanbneis content
marketing. Content ishe foundation of marketingand it's shared through all platforms
Howeve, not every form of content isiteresing and relevanfor the consumeand its
relevant contenthat will help a companto create daseof loyal users who will themselves
come back in search of news and additional information about the comdmey.most
successful forms afontentmarketirg include blog andocial media marketindput all forms
of content carbe found at one placethe official website of the companlgor thatreason,
most companiecommunicate content throught their websites, giving quality content to
consumers at one placgonducted research, whichagart of this thesis, shows the use of
content marketing through the website for @& of 100 selectedompanies with highest
profit in Croatia in 2014.

Key words: marketing, internet, content, technology, social media, website



3RSLVY NRULaAWHQLK NUDWLEFD

P2P Peer to peer

SEM Search engine marketing
SEO Search engine optimiation
PPC Pay per click

B2C Business to consumer

CMS Content management system
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1. Uvod

5D]YRM LQWHUQHWD VWYRULR MH YHOLN EURM QRYLK PR
UH VH UD]YLMDWL GR REOLNRYDQMD VDGUADMD NRML UH VI
marketing nije prestao koristiti tradicionalne medije za komunikadju SRWUR&DpLPD YHU
X YHOLNRM PMHUL XQDSULMHGLR .OMXpQH NDUDNWHULVW
internet od tradicionalnih medija jesu multimedijalnost i intaddAk Y QRVW 6DGUAaDM NR
kombinacijaje teksta, slike, zvuka, videa DQLPDFLMD &aWR XMHGQR ]QDpL C
objedinjeni i svi tradicionalni mediji, koji su sada dostupni na jednom mjestu. Uz to,
NRPXQLNDFLMD VH ]D UD]JOLNX RG WUDGLFLRQDOQLK PHGL
SXEOLND XNOMBEMQDHXMUHDXY SPRIXUQRVWL UHDJLUDWL QD U
se nude. , QWHUQHW PDUNHWLQJ SRVORYDQMX SRGX]HUD G
jednostavnosti upotrebe dQ LAWKIRANRYD D NROLNR MH XQDSULMHGL
krajnjim korisniFLPD PRaH VH YLGMHWL VWYDUDQMHP VXYUHPHC
SYRMVWYHQ QDpLQoabhiBIJUDGLR WUDGL

,QWHUQHW PDUNHWLQJ GROD]JL X PQRaAWYX UD]OLpPLWLK R
VWUDQLFH GR ZHE VWUDQLFHWGQXDNERAVYIQ LKURB&RL LSID GR.
QHNLP RG REOLND X NRMLPD VH PDUNHWLQJ SRM®DI¥FOMXMH
RVWDOLK ZHE SUHWUDALYDpD NRULVQLN MH L]JORAHQ QHNI
svjestan. Svaka stranica kojasePof OMXMH QD YUKX OLVWH UH]XOWDWD
QHNRP YUVWRP PDUNHWLQJD NDR L RQD NRMD VH SRMDY
UH]XOWDW MH QL]D P DBuwHWWpulgrEN jeKi ddik Wwharkefirgy/ \Witem
GUXAWYHQLKAWYH®B PWXKaH SRODNR SUHX]JLPDMX iMYLMHW
interneta ujedno i korisncGUXaWYHQLK PUHAaD 3UYHQVWYHQR VH WR
MH YLAH RQLK VWDULMLK NRML VX VH AQDYXNOL3 QD QHN.
PUHAD D XMHGQR L LQWHUQHWX WH WHKQRORJLML QH QD]I
MH L SUDUHQMH DNWLYQRVWL-RRULNQPNQ WNDRIML B D/MV B/YL
JUXSDPD L VO QD WHPHOMX pHJD MHNRRBNRHE RiG REHODWIR P X
7DNR MH VYDND RVRED QD GUX&WYHQLP PUH&aDPD X Y|
SHUVRQDOL]JLUDQRP RJODADYDQMX NRMH MH QDVWDOR XSU
NRMH VX UHGRYLWR 90QREMQHR LO HE XGM|MDIROYWDIW SURIJUDPVN
NRMLPD QDVWRML EORNLUDWL RJODVH NRMLPD VX VYDNRC
GRVDGQLPD ,] WRJ UD]JORJD RYDM UDG SDaQazhku®dRVYHUuXN



RJODADYDQMDLAHOQ]D GWADRMLL \BEQ@EANYM XSNXADMXuL PX ]D QM
]DQLPOMLYH LQIRUPDFLMH D WR MH PDUNHWLQJ VDGUADNM
tehnika internet marketidg no u ovoj se posebnoj tehnici u potpunostijeotira na
SRWURADpPD SRWURHDELYPOMDR X FHWOGIGPXWVH SULVWXSLWL
% LW PDUNH W L Qdase\kbrignik sanvaRtividaHiModtrazi za informacijom za razliku

RG RVWDOLK REOLND X NRMLPD VX PX LQIRUPDFLMH QDPH
nastoji izbMH UL 0D U NUHA\RHEKBIU SVDj@ provedbi odudara od tradicionalnog, ali i

od ostalih oblika internet marketing@ RVWRML YL&H REOLND X NRMLPD VH
VDGUADMD %LOR NRMD YUVWD VDGUADMD VOLND YLGHR
HGXFLUD NRULVQLND L SUXaL PX SRPRU SUL GRQR&aAHQMX R
XPMHVWR GDDPEDRGMUDL RPHWD JD X QMHJRYLP DNWLYQ
PDUNHWLQJRP VDGUaDMD 8SUDYR L] WRJ UD]JORJD PDUNH
RVWDOLP REOLFLPD LQWHUQHW PDUNHWLQJD SRSXW PLC
GUXAWYHQLP PWHHADPDOGhMMIDFSRYH]QLFH VOLNH IRWRJUD
VYRMLP VDGUADMHP QDVW R Nzkhzifoljd_ bitdoira @dudpobexa wjgrit LV QLN
XVSMHAQRVW PDUNHWLQJD VDGUADMD NDNR EL VH GRELR
ali i aktivnosti koje treba zamijeniti ili prilagoditi.

8 VNORSX UDGD SURYHGHQR MH L LVWUDALYDQMH NRMLP
X GRPDUHP WH SRGX]HUD X VWUDQRP YODMQLAW WXO % & DM
web stranicama. It DALYDQMH MH SURYHGHQR SUHPD JUXSDPD NUL
RYLVQR R WRPH GD OL RGUHYHQL NULWHULM J]DGRYROMDYL
VYH LQIRUPDFLMH L VDGUabDM SRGX]HuUD GLMHOH QD VYF
komunikaciju i zainteresirali potencipH WH ]DGUADOL SRVWRMHUH NRI
LVWUDALYDQMD SRND]DOL VX QDYLNH NRPXQLFLUDQMD
SRGX]JHULPD X GRPDUHP ]D UD]JOLNX RG RQLK X LQRJHPQRP °



2. Internet marketing

21. 3RMPRYQR RGUHyHQMH LOQWHUQHW PDUNH

Internet marketing, online marketing ili#PDUNHWLQJ VXYUHPHQL MH QDpl
SURL]YRGD LOL XVOXJH RGQRVQR VDPRJ SRGX]JHUD WH QM
Ovakva vrsta marketinga korist QIRUPDFLMVNX WHKQRORJLMX X SURFH’
UH VH NRPXQLFLUDWL WH X VDPRP SURFHVX NRPXQLNDFLM
GRVHJOD &aWR YHUL EURM NUDMQMLK NRULVQLND 7DNRYH
upravijanje odnokPD V NOLMHQWLPD QD QDpLQH NRMLPD VH GR
LQWHUHVQLP VWUDQDPD -HGQRVWDYQLMH UHPHQR LQ
informacijske tehnologije primijenjene na tradicionalni marketing. Razvojem marketinga na
internetu povéeiDW UH VH HILNDVQRVW L XpLQNRYLWRVW WUDGLFL
SRGORJD NRMD UH SRGX]JHULPD RODNADWL (Stweus2teDQMH QR
2006: 5)

SRVWRML YHOLN EURM QDpLQD QD NR Mah driQuy, hd&Japitkkeli PD UN K
su temelj svih promjena te podloga za sve inovacije i nadograd(ffrauss et al. 2006: 13)

Xx 3UHPMHAWDQMH PRUL V StiZRrQaxYoin Beh@olbglieX e maju
YHUX PRIXUQRVW RGDELUD L]PHYEXWMJ]ALDILONRLIKD MR QXX N
PRU .XSFL SRVWDMX VYH |[DKWMHYQLML SD XSUDYR L]
URED ]D NRMRP SRVWRML YHOLND SRWUDaQMD

X JUDJPHQWDF VD WD OILAWMKDRG NXSDFD SRGX]HuUD LPDMX
manje segmente KL RGJIJRYDUDMX SURILO ¥ zddewljavad hjikdy pLM X S
proizvod WH UH ODN&H GROD]LWL GR LQIRUPDFLMD NRM
provedivom.

X Smrt udaljenosti *pojavom interneta nestaju sve granice, kako komunikacije sa
prijateljima takoL XVSRVWDYOMDQMD VXUDGQMH L]PHYyX SRVO
VPDQMHQ ]QDpDM ORNDFLMH D NXSFLPD L SURGDYD
tradicionalnih posrednika.

X Vremenska kompresija zinternet je otvoren 24 sata dneviicoWR ]QDpL GD MH X
NRMHP WUHQXWNX PRJXUH NRPXQLFLUDWL REMDYOML

nove web stranice.



x Presudno upraviljanje znanem +t UD]YRM LQWHUQHW DjeRadbAdddD R MH ¢
pohranu podatakano pretvaranje baza podatakd SRGORJX ]D GRQRAaAHQM
VWUDWHANLK RGOXND MRa XYLMHN SUHGVWDYOMD YHO

x Interdisciplinarni fokus * ]|D PDUNHWLQANH VWUXpQMDNH YUO
WHKQRORJLMX L QDpLQH QD NRMH VH RQD UD]YLMD L
QLVX QR¥QEH NRMH SURL]JYRGH UD]JOLpLWH WHKQRC
SRVMHGRYDWL |QDQMD NRMLPD UH XVPMHUDYDWL SURI

x Pravila intelektualnog kapitala + ILQDQFLMVNL NDSLWDO SRVWDMH

NUHDWLYQRVWL D 8®DGCW]IHMV QDL YDLEWHOHNWXDOQL N
financijskog

Marketing utemeljen na digitalnoj tehnlogiji iz korijena mijenja tradicionalni pristup
marketingu. Digitalna tehnologija, odnosno internet, korisnBimL SRGX]JHULPD RPRJX
izravnu komunikaciju u bilo kojem trenutku sa bilo kojeg mjesta s cillem da prvenstveno
NXSDF DOL L SR @ KidhiadijeDiine X gikbpkeDRialjnje odluke. Kod kupaca te

su odluke vezanauz NXSQMX RGUHYHQRJ SURL]JYRGD NRQ]XPDFL
povjerenje i sklonospojedinomSRGX]J]HUX GRN VX NRG SRVeRNQUEZK VXEM
PDUNHWLBQANH QRIH GUXJH DNWLYQRVWL X SRGX]JHUX

$NWLYQRVW SRWHQFLMDOQLK L SRVWRMHULK NRULVQLND
SRVHELFH SRMDKRPUGEARAW)Y WMORJ UD]ORJD LQIRUPDFLMH |
SULOLNRP SUHWUDALYDQMD D NRMH LP RPRJXUXMX ODNA!
VOXPDMHYD SHUVRORWUHEDPB ISYGHPYLGXDOQRJI NXSFD 7
PRIXUQRVWL EQRRWDYDQMBOPLQ SUHWUD&LYDWL LQIRUPDF
GDMH RGUH Y H QXkipQipioizveda Lli@slwgaRS X St &l.2009:62).

8SUDYR VX WR UD]JOR]JL ]JERJ NRMLK LQWHUQHW PDUNHW
Informacije su dostupne bilo kojem trenutku bez obzira na trenutnu lokaciju sa koje se

SUHWUDAXMH XSFL PRJX GRUL GR VYLK SRWUHEQLK LQ
QMLKRYLP SURL]JYRGLPD L XVOXJDPD QD MHGQRP PMHVW X

PRIXUQRVWL PDNWHWIRMWH SULODJRYDYDWL SUHPD SRMH
individualnim potrebama.



Lanac nabave Kraci kanali
Vodeno od strane ljudi koji to
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Slika 1. Marketing sustav zasnovan ndesinessu, izvor5 XaLu ' %LORAa $ 7 XL
D. (2009).e-Marketing, Il. izmjenjeno iISURALUHQR L]GDQMH (NRQRPVNL I
ISBN 978953-253-071-1, Osijek.

1D VOLFL SULND]DQ MH PDUNHWpoSdvanju, batusnoD do ]DV QR
funkcioniranja marketinga na internetu. Vidljivo je kako se na temelju sirovina i materijal

koji se koriste u proizvodnjiSURL]YRGL SURL]JYRG SULODJRYHQ J]DKWMH
]D NRMHJ UH RQL SODWLWL PDQMX FLMHQX 3é&bhpPMHU WDI
amazonSXWHP NRMLK NRULVQLFL PRJX QDU XgdvieaVd kojssU RL]Y R G
X YHOLNRP EURMX VOXpDMHYD MHIWLQLML RG SURL]JYRGD X
SRSXODUQLMH L RQOLQH WUJRYLQH ORNDOQLK SRGX]HUD N
ZHE VWUDQLFDPD 3ODNI\WQ NGO gMHERYBEEXM HFHHOQ DUDYQR SXQR
MHGQRVWDYQLMH RG JRWRYLQVNRJ SODUDQMD L RGODVND
LOL LJYUAHQH NXSQMH SRGDFL VH VSUHPDMX X ED]JH JGM
potrebni. Za upravljanje podacimkako biLK VH NRULVWLOR ]D GRQRAHQMH |
SULVWXS SRWHQFLMDOGQLPDIG X RN &/ RINHH@HIR dhEesiAERi@N L P D
DQDOL]JH SUHWYDUD X ]QDQMH R SRQD&aEDQMX L QDYLNDP
IRUPLUDQMD WNXSRBVDNRMEBPRIH SULVWXSD LVNOMXpPLYR Q
QDYLND SULOLNRP SRWURAGQMH SURL]JYRGD LOL XVOXJD 11
RNROLQH NRMD PRaH SR]JLWLYQR LOL QHIJDWLYQR XWMHFD
ukolLNR SRGX]JHUH QLMH X PRJXUQRVWL SUDWLWL VYDNRG¢
YMHURMDWQRVW GD QHUH GXJR RSVWDWL QD WUALaAWX



2.2. Suvremenih 4P

ODUNHWLQJ VH X VYRP GMHORYDQMX RNVQOWDD MIRMHDI NR Q
proizvod, cijena, promocija i disbucija, tzv. 4P.+RUH OL SRGX]JHUH QD DGHN®
]IDGRYROMLWL SRWUHEH L RQLK QDM]|DKWMHYQLMLK SRWUF
NRPELQDFLML QDYHGHQLK HOHPHQDWD ODUNHWLQ&ANL VWL
VXRpHROQMEHQMHP YHOLNRJ EURMD RGOXND X YH]L

X ProizvodaztSURL]YRGQMD QRYLK LOL UHGL]DMQ SRVWRMHUL
SRSUDWQH XVOXJH WH EULJD R LPLGAaX RGQRVQR PDUN

x Cijene- IRUPLUDQMH FLMHQD SULVWXSDpQLHKkSIR®EUREDpL
QDJODVLOD NYDOLWHWD SURL]JYRGD UD]OLpLWL SRSXV

x Distribucie tRGDELUDQMH XVSMHAQLK NDQDOWSEEVW P DERPL
proizvodu ili usluzi

X Promocije- LJERU REOLND SURPRFLMH NRM Ld®bkoglodnd€al SRV W
VD SRVWRMHuULP L SRWHQFLMDOQLP NRULVQLFLPD L SK
VOLNH R SURL]JYRGX XVOX]L L SRGX]J]HUX WH SRYHUDQM€F

Kako je internet marketing nadogradio tradicionalni tako se razvilo i njemu svojstvenih 4P.
SuvremHQLK 3 NRMH REXKYDUD GBXEBWDGOLPOUNHWLQJ MHVX
X sudjelovanje Participation )
X personalizacija Personalization )
X PRGHOLUD QM HPr&dittivs ivddgld@)M D

X P2Pzajednice Peer to *peer communities )



3UYR QDpHOR R]QDpDYD VXGMHORYDQMH NXSDFD X DNW
SURL]YRGQMD SULD 3RRYHKQDDPHO NUDPND @NMLA0N BELVQLND 5X

.XSDF YLaAaH QLMH SDVLYDQ YHU PX MH RPRJXUHQRU®D DNW.L
YH]DQLK X] SURL]JYRGQMX SURPRFLMX L SURGDMX SURL]Y

istima.

SHUVRQDOL]DFLMD VH QDGRYH]XMH QD VXGMHORYDQMH D
MH QDSUHWNRP WHKQRORJLMH L]JUD]LWj&u¥XéjdiHintérnBtG QR V X (
RVWDOD GLJLWDOQD WHKQRORJLMD QLVX SRVWRMDOL QDV
SHUVRQDOL]DFLMD VH NRULVWL SDAOMLYR RGDEUDQLP L
porukama te proizvodima i uslugama koji dea stvaQ X NRULVW SRWEREDpPLPD

2009: 66).

Da bi se korisnikubilo X AW R Y H URRI XPUIMHH 8 U d& k) Isé kaAlmijele njegove

potrebe, potrebni su,na pravom mjestu i u pravo vrijemeY HOLNL DQDOKJWLpNL QI
PRGHOLUDQMD S U Hi&iwma jizDzetkoDvelkiH Wd@uR B presudnu. Proces

zahtieva iVWUXPQMDNH NRML SRWNDHG XM XHREKHSRGUHXHMIM B S R \
intuicje. 5 D] YRMHP WHKQRORJLMH NROLpLQD SRGDWDND NRMH
a kad prikufjeni podei GRVHJQX RGUHYHQX UD]LQX RPRJIJXUHQR MH P
PHQDGAPHQW L SHUVRQDOL]DFLMX 1D WDM QDpLQ SRGX]F
NRULVQLND X SRGVHJP H Qi\itijiNdatdRsHEL mBrddednérd BX08dt # p L

2009: 66).

6SDMDMXuL OMXGH L] FLMHORJD VYLMHWD QD MHGQRP PMH
]IDMHGQLFH MHGQD RG QDM]QDpDMQLMLK LQRYDFLMD X VX
koriste P2P tehnologijom ne bi li na jednom mjestu saka informacije kako bi one bile

dostupne svim zainteresiranim stranantaX aet &l.2009: 67).

! Relationship management ELOR NDNDY SURFHV LOL VWUDWHJLMD NRUL&AWHQD NC
ORMDOQRVW SUHPD RGUHYHQRP SRGX]JHUX L LOL QMHJRYLP SURL]JYRGLF
2P2P- PUHAD LVWRRURYDK SHHURYD Q Du Ropsiakieer itavieRénoVmaRuvkeiju

NOLMHQWD L SRVOXAaLWHOMD PUHA&D X NRMRM NRULVQLFL GRSULQRVH
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2.3. Prednosti internet marketinga

5D]YRM WHKQRORJLMH NDNYRP GDQDV VYMHGRpPLPR SUH
SRV ORY DQiMiinSKald &e bizgubile NRQNXUHQWVNX SUHGQRVW 9HOI
NRMD VYRMH SRVORYDQMH ]DSRpPLQMX XSUDYR QD LQWHUQ
NRMH QD WDM QDRLQ@QDRIWW ¥R BXMG QRVW LQWHUQHW PDUNH:!
SURL]YRYDPPWWREADPpHP &aWR RPRJdnjuXnd dbastpaih® 2deovdjswe VX UD
(Kianget al.2000; 391).

S3RGX]HUD NRMD VH RGOXpH ]D NRUL&AWHQMH WHKQLND LQ
WURANRYH VYRJ SRVORYDQMD GRVHJIRXNULDWRWNMXMHY QB
QMHQLK SURL]JYRGD L XVOXJD WH L]JUDGLWL GREDU LPLGAa

8 VNODGX VD SUHWKRGQR QDYHGHQLP FLOMHYLPD LQWH!I
koje se mogu podijeliti u 3 grug&iang et al.2000;386)

X Internet marketing kao komunikacijski kanal

-ODN&L SULVWXS SULNXSOMDQMX RUJDQL]DFLML L NRPXC
-SREROM&DQD LQWHUDNWLYQRVW

- prikupljanje informacija o kupcima

X Internet marketing kao transakcijski kanal

-SRYHUDQMH YLGC@WWMREDRDW L ED]H SRW

-SRYHUDQL SULKRGL XQDNUVQD SURGDMD
-SULODJRYyDYDQMH SURPRFLMH L SURGDMH LQGLYLGXDOQ
X Internet marketing kao distribucijski kanal

-LIEMHJDYDQMH QDJRPLODYDQMD LQYHQWDUD L WURANR)



$XWRUL NQBDWLH Qi QRIVLK RW/ILWQ) J3 U D Q H & H Yedviajaju néRolik® G Q L F L
YDAQLK SUHGQRVWL DOL L SRIJIRGQRVWL LOQWHUQHW PDUNF

Prednosti Pogodnosti
- mogu si ga priustiti
velike i male tvrtke

- izgradnja odnosa s
kupcima
- prostor za oglasavanje

T i - mjerljivost ucinaka
nije ogranicen

- pristup informacijama

e vrlo b - brzo prilagodavanje
je vrlo brz

prilikama na trzistu
- kupnja se moze
obaviti brzoii iz

vlastitog doma

- smanjenje troskova
poslovanja

Slika 2. Prednosti i pogodnosti internet marketinga, izvor: vlastiti izvor, prema:
UDQHaHYLU L 6YRURBRULQLU ' 6 W D Q Inpvaiivni 6
marketing 9DUDAGLQ@7 LA, AP UBNOIDUDA

2YDNYD YUVWD PDUNHWLQJD VYH MH SRSXODWPBLQOMB YL WDIQI
REOLN RJODMN&DWOHQWKD XXWHP LQWHUQHWD RJODaADYDQMH W
LIORAHQ A4LURN VSHNWDU NRULVQLND 7DNRYHU PRJXUH M
kampanje ili je u potpunosti prekinuti, aagodnevna pojava novih trendovazrokovana

rasWRP L UD]JYRMHP WHKQRORA&WW DICQZDX W HRID M 3 R@ R DX U XIMG

internet marketing?).



AWR VH WLpH SUH G @etRgaW Lodh@WrdUditiwhalarD pristug,DAQR MH
primijetiti nekoliko osnovnih razlika:

Tablical 5D]JOLNH L]PHYyX WUDGLFLRQDOQRJ L LQWHUQHW PLC

TRADICIONALNI MARKETING INTERNET MARKETING
kapitalno intenzivan GRVWXSQRVW LQIRUPDF
WHPHOML VH QD RPH YULMHPH L PMHVWR R(
VULMHPH L PMHVWR RG govori se jezikom prijatelja

SRWURA&aDp L Q WHIHRSAH \

intenzivne kampanje )
pristupa

jezik slogana

Izvor: Tradicionalni vs. Online marketing (MO4~acelmok u poslovanju 1)

Prelaskom sa tradicionalno ULVW XSD QD LQWHUQHW PDUNHWLQJ SR\
JELYDQMD =D UD]JOLNX RG WUDGLFLRQDOQRJ SUHYVWM®%D J
RJODALYDpL NRIUNKWHUIPHWDVWXSD LQGLYLGXDOL]JLUDQ
R G UHYVHQ R Pkodighks KoPfunicira 0 QMLPD SULKYB&/MAziku QD pLQ
tradicionalnog marketinga i jezika slogana, upotrebljava prijateljska komunikacija u kojoj je
RPRIXUHQR L VODQMH SRYUDWQLK LQIRUPDFLMD NDNR EL V
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3. Tehnike internet marketinga

Marketing baziran na digitalnoj tehnologiji djeluje pod utjecajem svakodnevnih promjena
i brzog razvopkoji sa sobomd@® RVL L YHOLN UDVSRQ PRIJXUQRVWL 8SULI
vrsta marketinga koristi velik broj tehnikaRkMLPD VH SURL]JYRG XVOXJD SR
Q DV W R NtibpuBliti LEMVR AL QWHUQHW PDUNHW IstQnd npeick®ting® DAM.S R S X O |
VWRORWRYR LK MH QHPRJXUH VYH SREURMDWL L REMDVQL\
QD MpHauHesix RRO {p&y hver click) SEO (search engine optimimon), e * mail
PDUNHWLQJ PDUNHWLQJ QD GUXaWYHQLP PUHADPD L PDUN

31. PPC+tRJODADYDQMH QD WUDALOLFDPD

2JODEDYDQMH QD WUDALOLFDPD WHKQLND MH LQWHUQHMW
QD YUK VWUDQLFD UH]XOWDWD SUHWUDJH Qf, BaRddHiGLQLP .
BinggD L GU 2JODVL VH NRG NRUL&AWHQMD RYH WHKQLNH QD
SUHPD NOLNX D QH SUHPD XpHVWDORYV tath pRRageDAWORV IMHD Q M

internet marketing?).

Dakle, prikaz samog oglasa u potpunosti je besplatpravo iz tog razloga PPC je jedan od
QDMSRSXODUQLMLK REOLND RJODaADYDQMD XNROLNR SRGX
sebe ili svoj proizvod/uslugu. @ UD]JOLNX RG WUDGLFLRQDOQRJ REOLN
UD]JOLPLWH PRJIXUQRVWL s RBU B Q BIDH Q MIBO®N I MR iS5 D GR
NRMLK SULVWLAX WL NOLNRYL ijetdat Be & ciliiD3k@@inivikdjoFseO R M R
podul] HiUH &H O (P&Pay@itk (PRQ) kampanja).

IDMSR]QDWLML VXVWDY RGQRVQR DODWGOOBIMAIWOHISNRUL VW
SRpLYD QD PRGHOX SODUDQMD SR N Ovuak Klik aamjihoy@desL. GD NF
DOL L OLFLWLUDMX RGUHYVHQH VYRWH QRYFD QH EL OL SU
prikaz svog oglasa na vrhu stranice rezultata pretrage. Svaki putak&edaik inicira

pretragu *RRJOH L] PRUD R JO Drajpdlj® Ko débBdpEsidjeHnj&s@Qavrhu
VWUDQLFH UH]XOWDWD 2 QDMEROMLP RJODALYDpPpLPD RGO>
PRJX VH SRVWLULYRANXY REMIIDW RRLCY Dearn the Basics of FReF

Click (PPC) Marketiny

X VAaaQRVW NOMXIMWDOLNBRXpQLK ULMHPL UHOHYDQWD!

oglasa
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X .YDOLWHWD AODQHY QYW Y WWDUDLGIHFD QD NRMX NRULV(C
NOLNQX QD RGUHYVHQX SRYH]QLFX VD OLVWH VWUDQLFH

- cilj im je potaknuti korisnika na akciju, odnosno da
NXSL RGUHYHQL SURL]YRG UHJLVWULUD VHneyBletRIGUHVHQ
LOL JD HGXFLUDWL R SRVORYDQMX LOL RREGLPHWHHIGILO XSALR L'

877-425-6665

11.BLOOM FOR YOUR BUSINESS | FOR YOUR HOME | CORPORATE GIFTING | GIFTS

NFO@HBLOOM.COM

FULL NAME

THE FHONE
PERFECT TOUCH

-
Custém floral arrangements tailored to your

‘ style and space. Starting at $75 per delivery.

¥ SpHedule a complimentary design consultation today.

HOW IT WORKS

DESIGN SCHEDULE ENJOY
Your personal design consultant We provide a custom proposal for We hand deliver your custom
meets with you to discuss style, floral service based on your schedule arrangements for you to enjoy.
preferences and space. (weekly, bi-weekly or monthly). It's that simple.

Slika3 3ULPMHU ODQ 2voR BewuaQsdate® Landing Pages That Convert,
https://blog.kissmetrics.com/landimgesthatconvert/

X Quality score +GoogleRYD RFMHQD YDAQRVWL L N9DQIGWE&WH
stranica i PPC kampanja
- RJODaLYDpL VD ERORRPGREDODDWX WRRUHNOL
RJODVH SR QLALP FLMHQDPD

12



+You Search Images Maps Play YouTube News Gmail Drive Calendar More -

GO.:SI(’: french pillows 4 “ m

Web Images Maps Shopping More ~  Search tools SafeSearch v ¢
—_— PAID SEARCH ADS\
Ad related to french pillows ® Ads @
Pottery Bam® French Pillows - potterybarn com Paris Pillows at Amazon
www_potterybarn.com/ www.amazon.com/Home
Find Decorative Pillows & Mare For Your Home at Pottery Bam Low Prices on Paris pillows
Qualified orders over 525 ship free
Shap for french pillows on Goou\e Sponsored @
— | Dream of France
',l-‘ Ny ¥ ) www idreamoffrance.com/
i | | | 1(888) 963 7262
£ W Large selection of beautiful
Y4 - Fo | quality French kitchen towels
SRR
Albert The French Sayings French Laundry Throw Pillows  Rizzy Pillows French Throw Pillows
French Bulld 16.5 Hom (French Mais TUEEWS Fren www target com
$24.00 $24.99 $150.00 $40.00 $39.00 Buy French Thraw Pillows Today.
Urban Outfitters  Hayneedle Horchow Annie House RugStudio Shop French Throw Pillows at Target co
ORGANIC Buy Unique Pillows
SEARCH Esmery- Carom Pillow Cover | Pillows | Restoration Hardware winy woridmarket com/Pillows
RESULTS | m===" v restorat tionhardware.com/catalog/product/product jsp?productid... * Buy Unique & Afiordable Pillows
... Pillow Cov er\mtage logos once adomed French mercantile sacks: now they make Shop Online or at 260+ Stores
an expressive imprint on our soft, enzyme-washed linen pillows. Cost Plus World Market has 870

followers on Google+

Erench Pillows. French Throw Pillows - Zazzle
i WWW ZaZZle com/french+pillows =

french pillows

Slika4 3ULPMHU SODUHQ LY, iRdOFTEDPSENDantdRPRQ:GAR Easyirb
for Small Business Part Attps://www.yola.com/blog/sesemandppcaneasyintro-for-

smaltbusinesgpart2/

60LND SULND]XMH BWID WMXQ E]|Ranp iib{@gi Vidljivo je kako se oni
QDOD]H QD VDPRP YUKX LV®JHG WH |[XODMIMQD [@DNNIRI B QLN
SODUHQL RJOiDé&sm ag Bvih Dgtelinfézultatda WARpLQL XSHPpDWOMLYLMLPD
IMXELpDVWRP ERMRP R]JQDpHQH VX VWUDQIUFRIR | b HN RN E NGRL
PQRAaAWY X UD]Odbpritiwe 2a pgRzlciDnd Ru stranice rezultata pretrage pa je zato

kod ove tthk NH LJUD]JLWR YDAQR VWUXVYRRHP DKW NBWYWQAREDEVMD
ULMHpL NRMLPD UH QDMEROMH SULYXUL FLOMDQX SXEOLN?;
kraju prikupilii AWR YL&H NOLNRYD

32. 2SWLPL]DFLMD ZHE VWUDQLFD ]D WUDALOL

Za razliku odPPC+*a 6(2 MH REOLN QHSODUHQH RSWLPL]DFLMH Z
SRPRU RYH WHKQLNH WDHNREROMEHD WH YLOOARB/RINERYY L SR]L
WUDALOLFDPD NDNR EL VH SULND]DOD QD aWVARVRLMH PQWWW

marketing?).
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6YMHWVNH VWDWLVWLNH L LVWUDALYDQMD SRND]XMX GD
XSUDYR VD UD]JOLPLWLK WWDRERYW DR YHW R/ HVKLQ QNDHD LY L UQW
7UDALOLFH VX XMHGQR L QDMODN&L L QDMEUA&AL QDpLQ SUR
QDMNYDOLWHWQLML L]YRU FLOMDQH SRVMHiHAQ@WRWMHNWRC
SEO?).

ProcesRSWLPL]DFLMH ZHE VWUDQLFD ]D WUDALOLFH VDVWRM|
SRGX]HUD WUHEDOD SRGX]J]HWL NDNR EL SRYHUDOD YLGOMI
prodaju aWR MH)WR 6(2"

X ,VWUDALYDQMH NRQNXUHQFLMH L WUALaAWD

, VWUD3IwYPRNMADLNOMXpPpQLK ULMHpPL NH\ZRUGYV

X

X

Optimizacija na stranicama (grage SEO)

X Strukturiranje web stranica i internih linkova

X 8V S M khk& buing

x 3UDUHQMH L RSWLPL]JLUDQMH UH]XOWDWD

%H] NRULAWHQMD RYH WHKQLNH WHaNR vMidlist® rRzultaial WL E L
SUHWUDJH QD ZHE SUHWUDALYDpLPD YHU OUH ]JDYUALWL QI
SURQDUL X WMRIMMHHPWAXL. YLPR JGMH WEBIKQROR GLMD PDIS UHIGXW
ili minute u minutujakojemalo RQLK SRERMIiMH aH O Hili KaRoMULteWKRUW L 6 (2
QH J]QDMX RGQRYV Qg radije/oslamji i Lira8icdonaldi marketing ilprovoditi

QHNX VYRMX YL]LMX ZHE VWUDIQLRHMNRWMR 6JRA"XNOMXpXMH 6

3.3. E xmail marketing

E +mail marketing jednge od tehnika internet marketinga koju karakterizira slanje e
PDLOD NRULVQLFLPD NRML VX VH SUHWKRGQR SUHGELOMH?Z
EDJH SUHWSODWQLRDLQDDBIUNHNW W ERDHOMX HOHNWURQLPNH N
newsktter. Ova tehnika internet marketinga korisna je za promociju proizvoda i usluga te
NUHLUDQMH SR]JLWLYQLK VWDYRYD L SRYAWRQMH VY QMVHNV

marketing?).
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. N moja.email@adresa.com il
w BAZA

Korisnici

Newsletter

Slika5 1DpLQ S URnyal @dkdtindajzvor: Email marketing: Anmija dobrog
newsletterdnttps://www.avalon.hr/blog/2013/10/emaiarketinganatomijadobrog

newslettera/

Na primjeru Avalona, jedne od najpoznatiypfeb hostingkompanija u regiji, PRJXUH MH
vidjeti kako funkcionraetPDLO PDUNHWLQJ .RULVQLFL UH QD ]D WR
svoju et PDLO DGUHVX L QD WDM Qrepdlefers U0 \QWD.WW R YQD GSUD B
SRGX]J]HUD ]DWLP SRKUDQMLYDWL X ED]X SRGDWDND 1I
zantHUHVLUDQLK NRULVQLND VWYDUD VH QHZVOHWWHU 1H.
NRULVWH U L=n@iHriNarckeR@ skrvisa, primjeriddailChimp koji je naveden na slici.

8] SULYODpMMLY]|WQGRJADM YUOR MH YDam&elli ofjgddi ORY S U|
KRUH OL XRSUH RWnM&AIUIn®Y L RGUHYHQL H

,QWHUQHW PDUNHWLQJ X SRWSXQRVWL SUHX]LPD NRQWURC
SUHGQRVWL NRMH QXGL VYRMLP NRULVQLFLPD ,VWR WDN
WLHBX]HOD GRPLQDQWDQ SRORADM QDG NODVLPQRP SRA
9 U D Q Hefi &.2008: 203204)

X brzina

X

brza reakcija primatelja

x

EH]JUDQLPpQD GRVWXSQRVW

x

jednostavnost izrade

QLVNL WURAGNRYL RGDaAaLOMDQMD L HILNDVQRVW

x
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34. ODUNHWLQJ QD GUHEDWPDHQLP P

5D]YRM LQWHUQHWD D SRWRP L UD]YRMiEHRE&W YQHIDLLK) RQ
NRML NRPXQLFLUDPR ORAHPR UHUL NDNR VX GUX&aWYHQH
NRPXQLNDFLMD /MXGL YL4AH QH RVMHUDMX SRWWwHEX ]D L
GUXAWYHQLK PUHAD NRMH QH RPRJXUXMX VDPR NRPXQLFL!
upoznavanje novih ljudi, pronalazak ljudi kop U H G RIIRi ili pronalazimona internetu
LOL WHOHYL]LML SUDUHQMH RVRED LK]MDLYBRDBPHagdr® RWD N
GUXaWYHQLK jgnil dia Be @iloRiPzbog kojih ljudi koriste internet. Na samom
SRpHWNX UD]ORUUNDH) M HRL LXPIRQMH HP CO3DND XHWRID ]D NRP
XNOMXpHQRV Wdnline Kdid } Xarkeigdiguno zavladao internetom gdje se
JRWRYR VYH géntratia prydati, SWXIGL YLGH aDQVX |proM@ZRRSURPR
YODVWLWLK SRGXiHsiuga, 8iUiRslahjé RpG/Eatne informacije svim ostalim
SRNX4DMLPD SURPRFLMH @DXEQYWHQRM WX H&RBGRRVQORXGL &H
AHOH pLWDWLOR GWW RLWRNR GMIORBDVEPIDW BEIH Y L U

SOCIAL MEDIA USE

BASED ON THEMONTHLY ACTNVE USER NUMBERS REPORTED BY EACH COUNTRY'SMOST ACTIVE PLATFORM

TOTALNUMBER ACTIVE SOCIALUSERS TOTALNUMBER ACTIVE MOBILE SOCIAL
OF ACTIVE SOClaL AS A PERCENTAGE OF OF SOCIALUSERS USERS AS APERCENTAGE
MEDIA USERS THE TOTAL POPULATION ACCESSINGVIAMOBILE OF THE TOTALPOPULATION

2.31B 31% 1.97B 27 %

@wearesocialsg - 31

Slika 6 . RULVQLFL GUX&AWYHQLK PUH&aD X VYLMHWX
http://wearesocial.com/uk/speciaports/digitalin-2016

60OLND SULND]XMH EURM NRULVQLND GUXaWYHQLK PHGLN
SRpHWND JRGLQH 'UXaWYHQH PUH&H VX SRpHWNRP
NRULVQLND GLOWRHBDLQYLMHWNX&QH VYMHWVNH SRSXODF
GUXAWYHQLK PUHAaD YHOLN MH EURM RQLK NRML WR pLQH
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7DM SRVWRWDN SHQMH VH QD YLVRNLK XNXSQH VYMHW)\
marketing na dKaAWYHQLP PUH&DPD WROLNR SULPDPOMLYLP ]D U
XODVNRP X VYLMHW GUX3iMWWWHRMK PREGETHSH HRBG YRYOQM 3 UR
velikom broju ljudi. IDUDYQR SULpD QLMH WROLNR MHGQRVWDYQD
mrHADPD YHU MH SRWUHEQR XODJDQMH QRYpPDQLK VUHGVV
NRML VH ]D XSUDYOMDQMH GUXAWYHQLP PUH&ADPD NRULVWF

ODUNHWLQANL SURJUDPL L NDPSDQMH QD GUXawWYHQLP PU
prema krajnjim korisnicima s cilig GD VYRMLP VDGUADMHP L SULYODpQL
SUHGPHW GREURYROMQH UD]JPMHQH YHOLNRJ EURMD FLO!I
LQWHUQHW PDUNHWLQJD SRGX]HUD X UHODWLY®RjiINUDWNR
dobivap povratnu informaciju (PaliagaO LKRYLORYNHWLQJ SXWHP)GUXaWY H(

ODUNHWLQJ QD GUXaAWYHQLP PUH&DPD NRULVWL VH EURMQ
od kojih suneke 3DOLDJD L OLKIRNHWR®@LUSXOWRP HEAWX AW YH QLK

X

Primjena marketinga usmene preporuke (usta do usta)

X ,VWUDALYDQMH wUaLawbD

X

Kreiranje i provjera ideja

X

Razvoj novih proizvoda

Xx 8QDSUHYHQMH RGQRVD V NXSFLPD

X

Svi oblici promocije i komunikacije
X Sve aktivnosti marketinga

Upotrebom i kombinacijom navedérKk WHKQLND L DNWLYQRVWL PDUNHWL(
GRQRVL VOMHGHUH SUBDQRNMDL L] D LXK KHMRBEUUIS XWHP GUX:
PUHAD

x 3 RY H U beQolyhitljiSostiproizvoda ili brexda
X 3BRYHUDQMH ZHE SURP HWD RIInhjerdd-ddoivme WLP VWUDQ

X -DPDQMH SULV XW Q& len@ridmithidabién) O L F D P D
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x - D p D qjaimbstiOpovjerenja kupaca

Xx 8VSMH&EQR ODQVLUDQMH QRYLK SURL]JYRGD

ACTIVE USERS BY SOCIAL PLATFORM

= USER ACCOH BY PLATFORM. IN MILLIO

00
aso
am

Slika 7 .RULVQLFL GUXaWYHQLK PUH&D X VYLMHWX
http://wearesocial.com/uk/speciaports/digitalin-2016

Razumljivo je kako je najpopularniji oblik markega upravo onaj putem facebedk E X G X UL
dasamaVOLND VXJHULUD NDNR IDFHERRN EURML GDOHNR QL
G UX&aW Y H QajtréhUthbpbdstoje u getu. )DFHERRN WDNRYHU QXGL EURN
SURPRYLUDQMD VWUDQLFD LOL RGUHYHQLK REMDYD QD V!
JHRJUDIVNRM ORNDFLML L VO 1R VYH MH SRSXODUQLML P
Najbolji primjer je instagram na kojem korisnici objavli X IRWRJUDILMH L QD
prikupljaju pratitelje. Korisnici sa velikim brojem pratitelja, posebice blogeri, dobivaju
UD]OLPLWH SRQXGH ]D VXUDGQMX RiGnisiRGiti¢hii Bjihqvth EL OL
proizvodaili uslugaL QD WDM QDpLQ SRYHUDOL YLGOMLYRVW VDPR.
aAawWR MH L QDMSRSXODUQLMH WXULVWLpNLK GHVWLQDFLM
PDUNHWLQJD VYH pH&AUH VHVERMUDYMRXIMH] XWRYLWVBMRJB DG
SRpHOH XYHOLNH GRELYDWL QD YDaQRVWL MHU YHOLN I
ODMNRYH SUDWLWHOMH L VO QH EL OL L QMLPD ELR SRQX
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4, ODUNHWLQJ VvDGUabwmMD

2SUHQLWRUNDHWLQJ SRVHELFH ]D PDUNHWLQJ VDGUAaDM
NRULVQLN SURYHGH X LQWHUDNFLML VD PHGRAMHMR BHRIXpL
QMHJID L]YXUL RQR QDMELWQLMH 3ULPMHULFH pR&YMHN MH
LIORAHQ RNR VHNXQGL GRN UH GREURP VDGM@®dMX QD
viemena XJXP &RQWHQW PDUNHWLQJ UHYROXFLMD

5D]YRMHP LQWHUQHWD NRML MH V YUHPHQRP SRVWDR Y
VYDNRGQHYQR L]JORAHQPDRVYDR®ADM N Re@GijehitRjijezainih VD P L

relevantanUpravo iz togUD]ORJD V Diglédombiti RRQUIDPQR SULYODpPDQ L DW
V GUXJH VWUDQH ]JDQLPOMLY X] RGUHYHQX GR]X YDaQRVWL

5D]OLPLWH GHILQ L FajuNmidrketinl] & IDpG- WA NGB | LQQRL jdtRa vodithaW R QD S
LVWR 0DUNHWL Q donvedtGriak&invyEhnikeQe dternet marketinga, odnosno

PDUNHWLQ&NL SULVWXS XVPMHUHQ QD VWYDUDQMH UHOH"
SULYXUL SDAMMMXINRIDGUADWL JD L SRVWVANDQXW L aQ\DR QUHHN 1V [R(
FROQWHQW PDUNHWLQJ L NDNR JD NRULVWLWL |D MDpDQMH

1IDMYDAQLMH ULMHpL RGQRVQR YULMHGQRVWL NRMH VX
jesu:vrijedani relevantanVDGUA&ADM 7R MH RQR daWR RGYDMD PDUNHW
oblika zatrpavanja informacijama WLV XUBWRDRENLK SRUXND Kk zRVREL G
krajnjeg korisnikaQ LV X QL R G N D/NHYiIHJ D D\AMARR/ \§ D V WHRQHWR.PPX/ \8 D 4.Q W

-RH 3XOL]]L R&QoMé&npmarketing institute), instituta za edukaciju i trening sa
SRGUXpMD PDUNHWLQJD VDGUaDMD VPDWUD NDNR NYDOL
NRULVQLN ]JDVWDQH SURpPLWDQM PRI XpQ WHIRYFW Y D HQRIM
promMHQL SRQDAaDQMH X Rrge@ove/ploiydieSiRuSugiMhatis Content
Marketing?).

41. ODUNHWLQJ VDGUabMD VSUDP WUDGLFLRQ

3XOL]]JLMHYD YLYHQMD NYDOLWHWQ RJ aRDRJ I§ H@L @ D) OLINXU
dva pristupa. Tradicionalan marketing temelji se na agresivnom pristupu korisniku kojem se u
VDPR RGUHYHQRP WUHQXWNX QDVWRML V Blugt kakowilgaSD aQ ML
se zainteresiralo i potaknulo na poduziman@ OHYyHQH DNFLMH RGQRVQR NXS
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XVOXJH ODUNHWLQJ VDGUADMD V GUXJH VWUDQH VD NRU
G U X J DypiktivpbrR.

=D UD]JOLNX RG WUDGLFLRQDOQRJ SULVWXSD X NRMHP JR
njegov prol]YRG QDMEROML QD WUaLaWX PDUNHWLQJ VDGUADMN
RODNaAabDYDQMH L]JERUD PHYyX EURMQLP DOWHUQDWLYDPD
UMHADYDQMH SUR E O HEMtadtRMketingt \G\RHMM B WEMWY MNHXEDWH J]QDW
marketingu).

Tablica2 5D]OLNH L]PHYyX WUDGLFLRQDOQRJ L PDUNHWLQJD

Tradicionalan marketing ODUNHWLQJ VDGUA

-WUHQXWQR VNUHU -]DGUADYD SDaQM

- oglasi prekidaju korisnika -SUXAD YULMHGQRYV

-JHQHULUD YLVRNH -WUR&GNRYQR SRYR
lzvor: What you should know about content marketing

http://fedgemedia.com.sg/infographics/contentmarketing.html

&LOM MH WUDGLFLRQDOQRJ PDUNHWLQJD SUHNLQXWL NRUI
WUHQXWDND GRN (HU&BMNWYD QDWW WIQDMWRUWBCALANDDN L SDXQ M
GRGDWQX YULMHGQRVW SRPDJDQMHP SULOLNRP GRQR&HC
PDUNHWLQJ VDGUADMD WURANRYQR MH SRYROKbDIsMIL EXGX
YUGL RIODAMHDOMEX IOKWILWR YLVRNH WUR&GNRYH

SULYODpHQMH SDAaQMHXQUBXWUBBHRIFRFPQDOIDMHYXpERVWDMH (
DOL L SRGX]HUD QDVWRMH LJEMHUL RNUHWDQMHP ND QRYL
PorHEQR MH SRQXGLWL DOWHQQDWLIDQ WEHD YPNKO Mebibpd: BVALQ M B S
SUHNLGDQMD L RPHWDQMD NDNR EL RQ VDP &HOLR SUHJ
7TUDGLFLRQDOQLP SULVWXSRP QDVWRML VH SULstoatiL NXSFI
SRVWLUL VIRWIRIVFINK PL MHOH. S pdpQdnivsti S/BgGpXigthipaHianas

VY MH G R p HCMI-SiRe®® kdjimap D N % & SRGX]HUD UDGL QHNL RE
VDGUADMD NRMLP QDVWRML NRPXQ (COehtehbriatketiigx \f ¥ HQAWHRU H V
trebate znati o content marketingu).
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42. )D]JH PDUNHWLQJD VDGUAaDMD

.DR L VYDNL GUXJL SURFHV L PDUNHWLQJ VDGUAabMD LP
NDNR EL PRJDR aWR XVSMHaQLMH GRSULMHWL GRBR NUDMQ
PDUNHWLQANL VWUXpQMDFL SUROD]H NUR] ID]D SULND]DQ

5 Stage Content Marketing Process

~

) Resélarch
Measurement
TN if

Slka 8 )D]H PDUNHWLQJD VDGUabMD L]JYRU 7KH 6WDJ

http://www.concentriccontent.com/ttestagecontentmarketingprocess/

FazemaJNHWLQJD VD G UEB M3Page XontenvMaRdtingHProdess

1. )D]D VD NRMRP SURFHV |DSRpLQMH MHVW LVWUDALYDQ|
SXEOLNH QMLKRYLK @a8HOMD L SRWUHED RGQRVQR RGJI

i kako?
,VWUDéLYDQMH MH SRGLMHOMHQR X GYD GLMHOD WHPHOM

7THPHOMQR LV WU D & dokin@itahjer SvarBnjshazd HodatBka o korisnicima te

postavlanje LSRWH]D R WRPH WNR VX NRULVQLFL &4WR LK ]DQI
dostave LQIRUPDFLMH +LSRWH]H VH QD NUDMX LOL SRWYUyXM
LQIRUPDFLMD GRELYHQLK WLMHNRP SURFHVD 6 GUXJH VW

proces, a bazira se (iBhe 5 Stage Content Marketing Progess
- L VW U D advi¥i beQddva i tema

-LVWUDALYDQMX QRYLK WHKQRORJLMD L SODWIRUPL ]D GLV
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-DAXULWBONGMQRJ LVWUDALYDQMD

2. 1DNRQ LVWUDALYDQMD SRWUHEQR MH GHWDOMQR UD]L
SULODJRYDYDMX L SUMMWY B INDWXQ XMHD GWUSRPWXNRMH NRUL

)D]D XNOMXpXMH (Tl Btage Gohtdrd MaPRatiNg-Prodess

-VWYDUDQMH REUD]DFD QD WHPHOMX LVWUDA&LYDQMD
-VWYDUDQMH NOMXpPQLK ULMHpPL L RSWLPL]JLUDQMH ZHE SUF
-sttaraQMH NDOHQGDUD RGQRVQR SODQLUDQMH NUHLUDQMD

3. 1D WHPHOMX LVWUDALYDQMD L SODQLUDQMD VOLMHGL

realizira u dva dijela.

Prvi dio jeststoryteling, &WR X GRVORYQRP SULMHYBOGXpNMQMHQIOH|N
Njegova svrhajest | QRAHQ MNMRRDUXWHR ML L]D VDG UaDM B X\EFOM IN ¥ Hi V&
EROMH VKYDWLOD .DNR EL SULpD ELOD GREUR SULKYDUHQ
na VvV O M B @itaAnjdrhe 5 Stage Content Mattikeg Procesp

-NRMD MH SRUXND vDGUabMD NRML VH QXGL"
- koji podaci, odnosno dokazi pothk SOMXMX VDGUAaADM"
-NDNYH VH DNFLMH L UHDNFLMH RpHNXMX RG SXEOLNH"

'UXJL GLR MH SURYHGED RGQRVQR SURL]JYRGQMD VDPRJ V
zadatkaThe5 Stage Content Marketing Process

-SURL]YRGQMD VDGUAabwmMD
-RSWLPL]DFLMD VDGUAabDMD

3ULOLNRP SURL]YRGQMH RGQRVQR RVPLAOMDYDQMD L G
karakteriskaPD NRMH VDGU&DM pLQH SULYODpPQLP ]D BIiXEOLNX
RULJLQDODQ VDGU&DM ]DQLPOMLY WRPDQ QDPLMHQMHQ F
aiL SUDUHQ L GHWDOMQR DQDOLJLUDQ :KDW \RX VKRXOG N
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4, IDNRQ @&WR MH VDGUaD yh jS hoRezaty plidikb@. F&itd @ Hifhd R
ne samo otvoriti blog, web straniduOL SURILO QD GUXAWYHQRM PUHa
sadldDM L XVSRVWDYLWL NRPXQLNDFLMX VD NUDMQMLP N

=DGDFL NRMH MH QX&QR {5 Btége Wdntent Rafieting IDJdesM H V X
- stvoriti raspored objavljivanja na svim platformama
-VWYRULWL SRSUDWQH R E WérYsthtgdneSf&ehbbakisQ MHQL VDGUADM
-REMDYOMLYDQMH VDGUADMD
- interakcija sa publikom

5. 3BRVOMHGQMD ID]D MHVW PMHUHQNMI¢lL DQDOL]D XpLQDN
Temeljni zadaci u ovoj fazi jeqThe 5 Stage Content Marketing Progess
- mjerenje svih relevantnih podataka i napretka
-DQDOL]LUDQMH SRGDWDND L NUHLUDQMH L]YMHAWDMD
-UHGHILQLUDQMH KLSRWH]D L VWYDUDQMH SUHSRUXND ]D S

.YDOLWHWQR L]YUADYDQMH ]DGDWDND NRMH % UWHKUILSRG X]
VOXpDMHYD JHQHULUDW UH SR]JLWLYQH UH]XOWDWH &awRr
LIORAHQD VDGU&aD M Xa niu6iti releManisDiNtvdrill Gdda Drijédnost. Ovaj

petdazni proces zapravo ide u krug HU 0H QDNRQ PMHUHQMD UH]JXOWDWI
RGOXNH NRMLPD UH VH VDPD NDPSDQMD SRNXaDWL GRGDW:
NUHQXWL RG LVWUDALYDQMD

43. &LOMHYL PDUNHWLQJD VDGUADMD

Pimarni FLOMHYL PDUNHWLQJD VDGUaDMD MHYRPRIUGBE&BDYD
GRQRAHQMX RGEOXSISWD YaRVIRVBR ndadlinga razlikuje od tradicionalnog
SULVWXSD 1R &dWR VH WLPpH SRVORWQ WHsKIMOMstaj¥ix PDUNH
SRVORYQLK FLOMHYD NRML VH QDVWRMH RVWYDULWL NRP
najbitnijih su(Content marketingcVYH aWR WUHEDWH J]QDWL R FRQWHQW F

X 3BRYHUDQMH VYMHY¥SQRGWI]H RD EQQHRGKVWD QRvVljahdaH aLUH
VYRMLK SURL]JYRGD L XVOXJD 4WR @LURM SRSXODFLML
X VOXpDMHYD NRULVWHGXSDMDRNEINRNEWWRIL SRVWL
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X 3RYHUDQMH =DGRBWDOHM HYVWUDALYDQMH &0% MH SRND]DOR
dasH PDUNHWLQJRP VDGUADMD SRVWLAaH SR]JLWLYDQ XpL
VH VORALOR GD MH LPD@®RpSRAreMdd YDQ XWMHFDM QD S

X =DGUADYDQMUHMNRYDLMORP NRPXQLNDFLMRP V NXSFLPD C
NRQNXUHQFLMD N Rat®@natyX @roizidda] @IL pdlugaH ali i stvoriti
RGUHYHQD GR]D SRYH]DQRVWL L ORMDOQRVWL

X ORIJXUQRVW LOWRIGUPBUMHWLQJD VDGUADMD QDMYDaQ
PXWHP VYLK PDUNHPRIEQONLIK NHYD®DL ZHE VWEDKLFH
prvenstveno kreiran za svaki od tih kanala posebno, oni djeluju integrirano i na taj
QDpPLQ RVLIXUDYDMX XVSMHAQRVW PDUNHWLQ&NH NDPS

X A.RULVQLpPpND*BRABIUJEEDWQD PRJIXUQRVW Wijddaassi DQMD G
nakon obavljene kupnje. Taj procesHaH GDOMH RG XSXWVWYD ]D XS
pHVWR SRVWDYOMDQLK SLWDQMD QD ZHE VWUDQLFL 1
iskoristiti proizvod ili uslugu(Pulizzi, The 7 Business Goals of Content Marketing:
,QERXQG ODUNHWLQJ ,VQIW (QRXJK

X ABWWDNQL SUHMSRIEDWHKILFLRRMD XVSLMX VYRMH NRUL)
AVWUDVWYHQLK SUHWSODWQLND? PRJX UHiUL GD VX X
PDUNHWLQJ vVDGUabMD 1DMEROML SULPMHU MHVW MH(
Apple Oni QLVX SULVXWQL QL QD MHGQRM GUXaWYHQRM
svejedno su svojom kvalitetom uspjeli stvoriti ogromnu bazu pretplatnika, koji sam
stvarajutzv. fanpage SLaX R SURL]JYRGLPD LOL XVOXJDPD QD
blogovima i dijele teREMDYH QD UD]OLpLWLP SODWIRUPDPD 1
]JDSUDYR RQL NRML SURPRYLUDMX VDP EUHQG GLMHOF
XVSMHaQLP MHU OMXGL YLAH YMHUXMX $UlRS RheEXNDPD (
7 Business Goals of Conte@tDUNHWLQJ ,QERXQG ODUNHWLQJ ,VQT\

44, 9UVWH PDUNHWLQJD VDGUADMD

SD]YRMHP WHKQRORJLMH L SRMDYRP QRYLK SODWIRUP
VYDNRGQHYQR L]JORAHQL PDUNHWLQJX VDGUabDMD .YDOLW
SUHJUAWRMEOLWPRIX LVNRULVWLWL |]D PDUNHWLQANX NRPX
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=DSUDYR EH] RE]JLUD QD YUVWX PDUNHWLQJD NRMRP VH S|
WUHEDOR WHALWL NYDOLWHWQRP VDGUADMX 8SUDYR ]DWF
svée vrste marketing@/Vhat is Content Marketing?

Xx PDUNHWLQJ QD GUXa&WWUDPLVPHPIUMEADPDUNHWLQJID VDGL
VWUDWHILMH PDUNHWLQJD QD GUXAWYHQLP PUHADPD
UD]OLPLWLP GUXaAWYHQL RPWBEDWD ELIOWRHAEMRV ELWQR |
L ]IDGUADWL SD&QMX NRULVQLND NRMHP MH VDGU&DM Q

Xx SEO+SUHWUDALYDpPL QDJUDYyXMX VDGU&ADM NRML MH UHO

Xx PPC+GD EL RYDNDY REOLN PDUNHWLQJD XRSiUH IXQNF]
sadUADM NRML JD SRGXSLUH

'DNOH VDGU&DM MH GLR VYDNH YUVWH PDUNHWLQJD D X V
na(Content marketinggVYH 3WR WUHEDWH JQDWL R FRQWHQW PDUNH

X YLGHR VDGUAaDMH
x slike

X eBook

X case study

X newsletter

X blog

X infografika i sl.

=DSUDYR VDY WDHG B &paw0iNRPMWL PRAaAH SR WNDMNAL QLM HVDRERU
XNROLNR MH NYDOLWHWQR RVPLAOMHQ L SRGLMHOMHQ VD
REOLND PDUNHWLQJD VDGU aD Ml HIDNRR M &VWHQ ¥ ALD Q/NDHGIDN D

4.4.1. eBook

H%RRN NDR @WR VH L L] VDPRJ QD]JLYD PR é&iskahbgNOM Xp L'
L]IGDQMD NQMLJH NRMD VH PRaH pLWDWL QD UDpXQDOX LOL
SRVHEQLK ]D WR SUBGYONR QYUK VBDRYHDPUVWH NQMLJID PRJX
]D RWYDUDQMH GDWRWHND X 3') IRUPDWX DODWL QDPLM
SRSXODUQLML VX MHU RPRJXUDYDMX SULPBMiEdicaFBE., SRGFU\
R G QR YV Q R VRjuiw&vikli raditi sa tiskanim izdanjim&Content marketingt VY H &aWR

trebate znati o content marketingu).
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.DGD JRYRULPR R PDUNHWLQJX VDGUADLKW HEQ R Vi WMRD WNWR G
Toje NQMLJD X HOHNWURQLpPNRP REOLNX DOL VOXAaL ]D NRP
NDNYRJ NRPSOHNVQLMHJ VDGUADMD X pLW®MLYRN M XM HRFOL
PDUNHWLQANXDFRARMIKQMHQD MH HGXNDFLML Nig@wMQMLK NR
proizvodima i uslugama. Ukolikd H SRGX]JHUH RGO XNVIQ SFRUPADNVRBLRYLDNBY
trebalo EL VH SULGUADYDWL QHN RCDhtdhRMEREMBWQYLEK WP RI FULCH EE

znati o content marketingyu

x NUDWDN DOL |DQLPOMLY L SULYODpPDQ QDVO

x educirati potencijalne klijente o temi koja je bitna

x X HRRN XYUVWLWL SRYH]QLFH NRMH YRGH QD GUXJH
YLGHR VOLNX VOXAaEHQX LOL QHNX GUXJX ZHE vwuDQl

X promovirati eBooknewsletterom SODUHQLP RIJODADMDOMIPP HAQP DG U X

Primjer ovakve knjige jest i ona iz koje dolazi velik broj informacija za ovaj rad. To je eBook
pod nazivomA& RQWHQW PDYUHN BEWRQVUHEDWH ]Q D WlLalRor§ifRIQWHQ W

poznate hrvatske agencije nagrnet marketingh\kcije

4.4.2. Infografika

,QIRJUDILND SRGUD]XPLMHYD VOLNRYQH VDGUADMH NRN
relevante informacije, NRMH VX SUH]JHQWLUDQH X] SRPRUO UD]OLD
PDWHULMDOD 2YDM QDpLQ SUH]JHQWDFLMBIQW&QMWD VRGKQI
SUHYODGDYD L] MHGQRJ MHGQRVWDYQRJ UDJORJD D WR N\
THNVW XSDNLUDQ X |DQLPOMLY GL]DMQ X] SRSUDWQX VOLN
SDaAaQMH QHJR PQRAWYR VXKREDNUQRD NRYNUWSIR VKRB MH KRHN I
MH SRAHOMQR NRULVWLW L(CShtdnOrhaxktingdhMWY YD &\ R MMDU W B @ WD

content marketingu

x ODQMH MH]IDLMWHUDNX SRMHGLQX VWDYNX XSRWULMHEL
REMDAQMHQMD

X Odredititemu + RGDEUDWL ERMX RNYkodistentnost @roz Wijglu]D GU AL
infografiku

x Odrediti formu i ritamznaglasiti bitne stavke, odrediti raspored podataka

X 8NRPSRQLUDWL L]JOHG LQIRJUDILN HosljeslrostwWiRMHUOL GL]IL
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Slika 9. Primjer infografike, izvor: Kako izraditi dobru infografiku,

http://akcija.com.hr/contenharketing/kakezraditi-dobruinfografiku/

4.4.3. Case study

&DVH VWXG\ RGQRVQR VWXGLMD VOXpDMD kKerS®OLN MH F
X @&NRODPD L QD IDNXOWHWX 6WXGLMD VOXpDMD |]DSUDYR
VLWXDFLMX QDVWDOLK SUREOHPD V NRMLPD VH VYDNRGQH
NDNR EL VH SULND]DOD NRPSOHNPQRYRP CGRRPIRIMPOIRG D
(What is a Case Study?).

1R NDR #WR LPD REUD]JRYQX WDNR VWXGLMD VOXpDMD LPD
SRGX]HUH SULND]XMHVEBLORMRGM H yRMLL SUREOHP RGQRVQ
RGUHYHQRBISURROGRJISRVORYDQMD 1D WDM QDpLQ WYUWND
XVOXJH WH VSRVRRYRWVW LUD WVRHEMALXQY Bl MSII) LW POVS RMMDH Q LI U
LPLG& 1HNROLNR MH HOHPHQDWD N RQdritent WaxketingtxeV O X p D M
A4WR WUHEDWH ]QDW)E R FRQWHQW PDUNHWLQJX

X ,QIRUPDFLMH R SRGX]HuUOX
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x 3UREOHP NRML VH UMHADYD
x Cili
1DpLQ QD NRML MH SUREOHP ULMH&HQ

x

x Konkretan rezultat

x

Izjava klijenta

4.4.4. Blog

'DQDV VX EORJRYL YUOR SRSXODUDQ QDpLQ NRPXQLFLUI
tema poput putovanja, hrane, glazbe, sporta isSKWRUL EORJRYD VD WDNYRF
WHPDWLNRP LPDMX PRU RJOD&ADYDQMD UD]JOLpPpLWLK SURL]Y
VYRMLK LVNXVWDYD VD RGUHYHQLP SURL]Y RP@GihRadj®© L XV O X
SRVWDR MH SRSXODUDQ L PHYyX SRGX]JHULPD (C8rteAtPD $NF I
marketingtVYH aWR WUHEDWH ]QDWL R FRQWHQW PDUNHWLQJX

X GRELYDMX YLAH SRVMHWLWHOMD RG WYUWNL NRMH
X SUHWYDUDMX YL&AH SRVMHWLWHOMD X NXSFH
X 57% tYUWNL MH GRELOR NOLMHQWH ]JDKYDOMXMXuL EORJ>

.YDOLWHWDQ L ]DQLPOMLY VDGUaAaDM NDR L NRG SUHWKR
SULYODpL YHOLN EURM NRULVQLND NRML SRVWDMX YMHUC
odnosno korisniciPriikoP SLVDQMD EORJD WDNRYHU MH GREUR SULG!
NRMH SRPDaX XYMHULWL NRULVQLNH X ]QDQMD L YMHAaAWLC
RPRJIJXUXMX L EROML SRORADM QD ZHHECwWem markelifglweD 1HNH
a Wdbate znati o content marketingu

X XYLMHN WUHED LPDWL QD XPX NRPH VX pODQFL QDPLM}
X LIEMHIJDYDWL IRNXWXQYOMXVUNR/ ISRGWRMPMHHOMD X VYHVWUL
x dobro oblikovati tekst

XNRPSRQLUDWL GUXJH pODQNH SRYH]QLFDPD XQXWDU \

X

445 9LGHR VDGUADM

A$NR VOLND YULMHGL WLVXUX ULMHpPL RZa@DMHPM® X W D
JRGLQH GU -DPHV OF4XLYH\ 8 GDQDAQMHP VYLMHWX R
jeU NDR &WR MH SUHWKXHR TQ&HQDM K G H GRR/ED E\M RY QXD Q DD
ELOR NDNDY YLGHR LOL VOLND SULYXiL GDOHNR YL&H SDAC
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VH SUHGVWDYL QRYL SURL]JYRG L OdnosnoQind Juli kgjiQtbji z¢ WR WD
SRVORYDQMD SRG Xbttubea, shWvahfe YVRagtitin videozapisa postalo je
MHGQRVWDYQLMH QHJR LNDG 2QOLQH YLGHR QD MHGQRVW
SRGX]JHUX L QMHIJRYRM GMHODWQRVWL D RQL NRMLPD MF
SURILOLPD QD GUXANWRAHIQWLPDMAD PODMNDWL L N pbLPH
RNUX&HQMX SU L pandsitiRvgeRdsjmpvreivilikom broju drugih ljudi. Dokaz o
SRSXODUQRVWL YLGHR \aDeBdjeiRoMDRedeadi¢ojelj&/ pokatabbldd D Q M H
od 10 ljudi paitivnije percipira brend nakon pogledanog videa o brg@hntent marketingt

VYH awWR WUHEDWH ]QDWL R FRQWHQW PDUNHWLQJX

446. WebVMHGL&WH

‘HE VMHGIDESSUWDYWYRH RQR aWR X VYDNRGQHYQRP JRYRUX
VWUDQLFRP QHNRJ SRGX]HUD 2QR 4WR UD]JOLNXMH SRMDP
ZHE VMHGLAWH VDVWRML RGNRMB $BRMH IR K LAHE PMHWOD. QLXF
WebsMHGL&WH SRVORYQRJ VXEMHNWD

HE VMHGL&WH LDNR VH QH VSRPLQMH pHVWR MHGQD MH
*RWRYR VYDNR SRGX]JHUMNOWMKXRMMH RMUDRGYD QOIXAEHQH ZHE
SRVMHWLWHOML PRUL SWREXIHMY WHQRUBBRFLMHSBRRL]YRC
NRMH EL LK PRJOH ]DQLPDWL 6OXaEHQD ZHE VWUDQLFD X
QDYHGHQH REOLNH VDGUAaDMD 3RGX]HUD VX QD MHGQRP |
YLGHR VDGUADMH. NVOISRY HLIQLRHURRMH YRGH QD SURILOH
PUHAaDPD YRGLWL EORJ L VO

Prilikom upravljanja web MHGLAWLPD SRGXJB®L VIHWNR USWRUR DPVNLP
od kojih su najbitniji CMS (content management systeMjordPress CMS je prgramsko
UMHAHQMH ]D XSUDYOMDQMH VDGUaD MibkP je 2MaEdPés/ UDQLF
najpopularnijaplatforma za blog i CMS u svijetu, SSUHNR PLOLMXQD ZHE VMH(
Turkal, Web VMHGL&AWH SRVORYQRJ VXEMHNWD

6YDNR ZHE VMHGLEWHSOGHPIODMQGUWMHQRQLP QDpPpHOLPD NRMD
ODNLPD ]D NRUL&AWHQMH NDNR EL X a4WR YHUHP EURMX SL
korisnike %LORA& L 7XVNDBGUMAWHESRVIORYQRJ VXEMHNWD

X jednostavnost prikaza

X jasna poruka
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X

D & X U Q Dadij® | R U

X

laka navigacija
]DQLPOMLY VDGUADM
X SULODJRYHQR VYLP SODWIRUPDPD

X

7TDNRYyHU UD]JYRMHP WHKQRORJLMH UD]YLOD VX VH L SUDYL
SRPDAaX SULOLNRP GL]DMQLUDQMD ZHE VWUDQLFD NDNR E
cljevi %LOR& L 7XVUNBGMAaWHESRVIORYQRJ VXEMHNWD

X SUDYLORHB3VWUDQLFD VH pLWD X REOLNX VORYD A)s3
SRVWDYOMDMX QD PMHVWD NRMD VH QDMYLAH XRpDYDN

x pravilo 3 klika tmaksimalan broj lkkova do potrebne informacije

x pravilo 5 sekunde YULMHPH SRWUHEQR ]D XpLWDYDQMH VDGUA

x pravilo obrnute piramidex WHNVWRYL |JDSRpPpLQMX QDMYDAQLMLP
SRVMHWLWHOMD NRML QHPDMX VWUSOMHQMD pLWDWL |
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5. Google analytics i mjerenje posjeta

OMHUHQMH XVSMHAQRVWL PDUNHWLQANLK DNWLYQRVWL
RQR @4WR MH GREUR RGUDYHQR ®WHPD Q»WUiWEDIS RERD M
PDUNHW L Q JkojeVpbo@di XOMMWDsurdnji s agencijom MarketingProfsarslici 10
SULND]DQH VX QDMpH&aUH NRULAWHQH PMHUH XVSMHaAQRVWI

Slikal0 OMHUH XVSMHAaQRVW Liz®bD 2OMHBANCIgnhEks, VEy&td)a&nd M D
Trends? North America, http://contentmarketinginstitute.com/wp
content/uploads/2015/10/2016_B2C_Research_Final.pdf
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6D VOLNH MH YLGOMLYR NDNR MH QDMYLAH NRULAWHQD PM
LIPHYyX SRVMHWLWHOMD NMBRR SREMMEXXMRQHE NVRMIGLAWH
stranice, SEO rang i dr-HGDQ RG UD]J]ORJD J]DAWR VX XSUDYR RYH F
SRVMHUHQRVW ZHE VWUDQLFH WROLNR SRSXODUQH MHVW
UHODWLYQR NUDWN R® pairBbNiX pedatakd. Kapdznatiji alat za mijerenje
SRVMHUHQRVWL Gdddgte XidlHiGGLAWD MHVW

Google AnalytcsX] EURM SRVMHWD SUXab L GHWDOMQH VWDW
RGUHYHQRJ ZHE VMHGLaAWD NDR Q S Ukacfwpobljdtiteljd, id0rRY HG H C
posjeta, postotak novih posjetitella i fddHWLWHOMD NRML VH YUDUDbMX L V(¢
VMHGLAWH SRVORYQRJ VXEMHNWD

Slka 11 3ULPMHU QDG]RUQH SORp ltvorRGodGH AraiptibD \W L FV
https://www.google.com/analytics/

60OLND SULND]XMH QDG]JRUQX SORpX DODWD *RRJOH $QD
LQIRUPDFLMH iRZ ISR WNMHIDHLAAHWN U R] R G U NaydlaDdu prikheRéH Q VN L
samo neke od kategorijoje su pony HQH X VNONRCSBK DOPWER GQHYQL SRVN
NRMHJ SRVMHWLWHOML GROD]H QD ZHE VWUDQLFX SRVMHI
YULMHPH WUDMDQMD SRVMHWD L] WH JHPOMH |JUDJLWR M
bLQL MRG @QDMYLAH NRULAWHQLK L QDMXVSMH&EQLMLK DODW
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6. Metodologija i prikupljanje podataka

=D SRWUHEH LVWUDALYDQMD NRULAWHQD MH PHWRGD D
DQDOL]JLUDQH VOXAEHQH ZHE VW QDMLYRHI L K SR 6 M PEIEDD VPL Gl
2014. godinu, a koju objavljuje Privredni vjesnik prema podacima Hrvatske gospodarske
NRPRUH 3URPDWUDQD SRGX]J]HUD GRELYHQD VX VOXpDMQLF
MH X LVWUDaWHIRERMWY OYERX JpHHIEWBRG XSIRIGD VX X NRQDpPpQRI
GRGDWQR SRGLMHOMHQD QD SRGX]HuUD X GRPDUHP L SRGX]
WRM RVQRYL PRJOR L XVSRUHYLYDWL =D VYDNL NULWHL
GRGLMHOMHQD MHIR](DMNDDAE NGRNWHULM NRML SRGX]HUH
R]QDND A 3 VWUDALYDQMHPGOHD FHRHONBRRR IDWMENR OR @ R ] M
X 5HSXEOLFL +UYDWVNRM NRULVWH PDUNHWLQJ VDGUA&DM
SRGX]HUD MLKQMHMWEIRL]YRGD L LOL XVOXJD QD QDpLQ GD
]JIDGRYROMDYDMX QHNH RG RVQRYQLK NULWHULMD ]D XVSN\
VOXAaEHQH Z IR®Bmdtrsne véblskahice analizirane su prémigerijima po uzoru na
model LV W U D autorice@MgBer Karmen iz diplomskog rada na tendt marketing u
slovenskim multinacionalnim kompanijaranalizakorporativnih web stranicaAutoricau
svom raduREMHGLQMXMH PRGHOH QHNROLNR UD]OLpPpLWLK DXV
LVWUDALYDQMX 8 QMH]JLQRP PRGHOX NULWHWYDBU MMBPRIGW!
IXQNFLMVNH ]QDpDMNH .ULW H U Lakd kafegoGeRna SuMakpR sklopi S L U D G
VDGUADMQLK ]QDpDMNL VKDIBAk&ME infodatieS proidvadl Musiuge, M D
NRPXQLNDFLMD V SRWUR&GDpHP ILQDQFLMV NlkulsRIGDFL ]I
PLPEHQLFL 6 GUXJH VWUDQH X VNORSX NDWHJRULMH IXQN
promotivni materijali, navigacija, interaktivnomunikacija, sigurnost i ostaldNavedeni
PRGHO GRGDWQR MH SULODJRYHQ ]D LVWUDALYDQMH SURY'
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6.1. ORGHO LVWUDALYDQMD

ORGHO LVWUDALYDQMD GRGDWQR MH XUHYHQ ]D SRWUH
relevantni za marketing @UaDMD 8 PRGHO VX GRGDQL NULWHULML
relevantnizaLVWUD &L XWRMH/ X SUHWKRGQR QDYHGHQL X UDGX C
kriteriji koji nisu povezaniQLWL UHOHYDQWQL ]D PDUNHWLQJ VDGUA
kvalitethogL. ]|DQLPOMLYRJ VDGUADMD VD NUDMQMLP NRULVQLFL

Tablica3 ORGHO LVWUDALYDQMD

Osnovne informacije

Dizajn i oblikovanje

2VQRYQL SRGDFL R St

Prezentacija

2SLV SRGX]HuUD

_.DWDORJ, pEkAR poivadi

Povijest Slike
Vizija Video
Misija Blog

.RPXQLNDFLMD V SRW

5HGRYLWR RVYMHADYI

Telefonski broj

Navigacija

E-mail adresa

7UDALOLFD

YHVWR SRVWDYOMDQD

Karta

Adresa

Brzina (pravilo 5 sekundi)

Newsletter

S8pLWDYDQMH QDVORY

=DSRaOMDYDQMH

8pLWDYDQMH RVWDO

2EMDYD QDWMHPpDI

SUDUHQMH NRULVQ

ORJXUQRVW SULMDYH

Upozorenje o upotrebNRODpLUD H

"UXAWYNRORWXUQL pLPE

Ostalo

Prijevod na druge jezike

Poveznice koje vode na
proflenaGUXaWYHQLP PU

'UXaWYHQD RGJRYRLU

Online kupovina

Izvor: Autorski rad

3RGX]HUD VX XDWDEWHEHUBRMW YWUDQRFRUHPD GRELWL ]D
RG RQRJ NRMH MH RVWYDULORS QDWKYSHXX YCORDELGNE RS WXR I8 RI]
GRGMHOMXMX YULMHGQRVWL A * L A3* JGMH MH A ® KUYDW\
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Tablica4 SRGX]HUD SUHPD RVWYDUHQRM GRELWL X
SRGX]HUH Mjesto Neto dobit 90DVQL3A
HEP d.d. Zagreb 1.218.972.300 1
HT d.d. Zagreb 1.130.669.200 0
Adris grupa d.d. Rovinj 675